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The premise: QR Codes foster buyer inclusion and 
merchant acceptance of faster, better, cheaper and 
safer digital transactions at POS.

A QR Code Faster Payments Tour of SE 
ASIA and Brazil



Where to Start? 
Payment Choice in a Singapore Taxi



The Mobile POS Supports Travel Apps



Non-Banks, Like GrabPay, Can Play at
Payments—Just Like the Banks



Singapore: PayNow Paves The Way



PayNow: Help Small Business POSs 
Avoid Cash



Digital Payments Proliferate in an 
Environment of Choice and QR-codes



Affordability and extensive choice compel
Singaporeans to eat out most of the time



Durian: Tree fruit that tastes like custard or 
cheesecake, but smells like sweat socks



’Hawker’ Food Courts Require Ease 
and Speed of Checkout



Hawker Food is High Quality, and 
Features Choice and Convenience



QR Codes also Enable Rewards, and a 
Ubiquitous Form of Food subsidies



Compare this to EBT, WIC, SNAP....



Nestia e-wallet from China Union
 Pay Spans Many Payment Modes and Countries



Bottomline: Chinese Dumplings in Chili 
Oil are to Die for in Singapore Hawker Malls...



So, It’s onto China: 
Ground Zero for QR Code Payments

QR Code Stats: 10 bil. mobile devices; 94+% of mobile payments; 85% of all transactions ($2.7 tril.); 2.2 bil. users



• WeChat Pay (1.3 bil. users) operates as 
a social Media super-app where 
payments are made with Chinese bank 
accounts; foreigners can enroll foreign 
credit cards with extensive ID checks

• AliPay (655 mil. users) operate with 
separate ‘ticketing’ for each major city; 
payment at merchants in specific cities 
are unified through local QR Code 
‘tickets’ 

• For travelers, PayPal is available in 
some locations in a number of cities; 
and credit cards are de rigueur at hotels 

QR Codes Produce 80+% of Consumer 
Payments—but Use in Travel is Complex



Nonetheless, Shanghai Turns Out to 
Have the Very Best Chinese Dumplings



India: UPI is a National Infrastructure 
Supporting Virtual Payment Addresses



Paytm: PayPal-like Leader in India, But 
Still Needs Bank Partners 



Google Pay (and Walmart) are All-in, with
Security a Big Part of the Pitch



Consumer Education Effort is Huge



Merchant Acceptance is Widely Touted



UPI Platform Available to Any Country 
That Wants to Jumpstart Faster Payments



Korea: Presents A Contrast, as
ATMs Drive Payment Choices for Cash



Partly Because Food Venues Cater to 
Western Travelers Where 



Payment Acceptance Can Be Limited—
Fostering A QR Code Based Travel Card



Indonesia: a Land of 300+ eWallets, 
Linked with Singapore’s PayNow



Cross-Border Acceptance, and POS 
Reconciliation Happens at Checkout



Bottomline: QR Codes = Complete POS



High              Acceptance 
and Usage in Brazil











Usage anywhere and everywhere!

Belém, Pará, Brazil Belém, Pará, Brazil Niterói, Rio de Janeiro, Brazil







QR Codes on signs, POS, ERPs, 
paper…





In Restaurants

Outback Steakhouse is 

an American chain of 

Australian-themed casual 

dining restaurants, 

serving American cuisine, 
based in Tampa, Florida. 

The chain has over 1,000 

locations in 23 countries 

throughout North 

America, South America, 
Asia, and Australia.



In Restaurants



In Supermarkets – High volume retail



In Movies – Services

https://youtu.be/vQpMLHWVqWo
https://youtu.be/vQpMLHWVqWo


(Literally) inside an Uber ride! – Services 
(and small retail)



“Flanelinha” – Services



Church!?!



Cross Border – Argentina, Uruguay and 
Paraguay

[...]

[...]



URUGUAYPARAGUAY



Usage anywhere and everywhere!



Questions?



• Open interaction and integration at POS for both merchant and 
consumer reconciliation

• Leverages ubiquity of Mobile Phones

• Banks and non-banks can play together

• Eases merchant lift to obtain choices in how to get paid (including 
local e-wallets)

• Ease of use and convenience for consumers

• Availability of many ways consumers can pay, including while 
traveling

• Low fraud (except scams, of course) and low cost

• Manifests promise and efficiency of digital transacting

So What?  Choice Abounds...



QR Code Payments Coming to a Store 
Near You?...Soon?



U.S. Starting to 
  Look Like Singapore 

 (at the Pump)?
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